
BIG FM’S PIONEERING SELF-SERVICE PLATFORM ‘BUYADSONBIGFM.COM’
WILL ASSIST ADVERTISTERS TO BOOK ADS SEAMLESSLY IN THE TIMES OF

THE GLOBAL PANDEMIC

~ With regular upgrades and additional features, this leadership/trail-blazing
endeavor will ensure business continues as usual ~

National, 16th April, 2020 – As the entire nation braves through the impact of the
lockdown, various corporates are relying on different trusted digital platforms that have
come to the fore in helping industries and employees to continue operations in an
uninterrupted manner. On its part, BIG FM, one of the leading radio networks in the
country, is facilitating advertisers and entrepreneurs to book ads online through their
distinctive self-service platform ‘BuyAdsOnBigFM.com’. A market leader in its space, Big
FM’s portal helps advertisers make requests for jingles, strategize media plans,
place orders and transact online without any distress. The platform is a testament
to the radio network embracing technology and implementing innovative solutions
to stay ahead of the game.

Along with offering advertisers a platform where they can easily book ads online, the
platform also boasts of an easy-to-use interface that enhances the customer
experience. Coupled with timely upgrades, it features a dashboard for ad rates,
invoices & broadcast certificates and online payment options, allowing advertisers
to access a host of options in no time at the click of a button. Catering to diverse
cities spanning the length and breadth of the country, the website features different kinds of
packages which are categorized as per the city and its requirements. Further expanding its
reach and tapping into the vast user base of mobile-app users, ‘BuyAdsOnBigFM.com’
will soon be available as an app on IOS and Android platforms.

Being ever-present to the advertiser at all times and assisting them, the platform in near
future will allow them to contact a 24/7 call center and chatbots in case they have any
queries. Adding to list of novel customer-centric features, the radio network will also recruit
direct selling agents that further enhances the seamless experience that
‘BuyAdsOnBigFM.com’ provides.

Commenting on the same, Mr. Asheesh Chatterjee, Chief Financial Officer and Chief
Business Officer, BIG FM, said, “Keeping the customer at the core of everything that we
stand for, BuyadsonBigfm.com provides advertisers and agencies a seamless user
experience that enables them to request for jingles, buy ad inventories and make an online
payment. As a leading and responsible brand in the industry, the onus lies on us to provide
our partners and concerned stakeholders a platform where they can operate seamlessly.
Being a crucial part of our digital transformation journey, one that enhances our customer
service, we are happy to have curated a portal that assists them in such times.”

Mr. Abraham Thomas, Chief Executive Officer, Reliance Broadcast Network
Limited, further added, “In the unforeseen circumstances that the world currently faces, it
has been the embracing of technology that has seen businesses and industries continue
their operations and stay ahead of the curve. We too, intend to do so and showcase the
latest of innovativeness through our offerings. With the power of the digital medium known
to all, it was a vital decision to facilitate a platform that enables our advertisers and
agencies to continue business in a hassle-free manner. In such times, it is important to help
businesses run, keep the economy going and we, at BIG FM, are happy to have played a
telling role in this process through our ‘BuyAdsOnBIGFM.com’ platform. With a host of



purpose-driven brands now having access to the portal, we look forward to some interesting
collaborations and forging long-lasting alliances.”

ABOUT BIG FM:

BIG FM, One of India's largest radio network with 58 stations, reaches out to 1.9K towns
and 1.2 Lacs villages and over 34 Crore Indians across the country. BIG FM has evolved with
the changing times. With the new positioning, BIG FM will play a meaningful, relevant and
compelling role in lives of consumers. It will not just be about entertainment but a brand
that has a purpose. With its extensive reach, localised content and credible RJs the brand
will play the role of a ‘thought inspirer’ and an agent of positive change in society. The new
tag line of ‘Dhun Badal Ke Toh Dekho’ reflects the philosophy that ‘Changing the world for
the better starts with changing your thoughts’.

Realigning the programming to reflect the new positioning, BIG FM has refreshed the music
promise playing your favourite music tested with the audience besides bringing on board
some big names from the Radio and entertainment spaces across all key markets. The
network's occasion-based programming, CSR Activities and client integrated campaigns
strongly reflects its Dhun Badal Ke Toh Dekho ethos. The original content-based shows and
engaging brand led campaigns has consistently won accolades at prestigious industry
awards like the EMVIES, ABBYs, Asian Customer Engagement Awards, Indian Radio Forum &
New York Festival.
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